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Design team sitting in neckline of sweater showsli'l:;é scale of the piece. The exhibit
will be showcased in Venice this fall. RIGHT: Stephanie Robb and Bill Pechet.

How a giant polar fleece sweater becomes a thought-provoking

commentary on sustainable cities. 5Y MIRIAV BLUNME

VANCOUVER HAS COME to expect the unexpected from
Pechet and Robb Studio and their latest project doesn't disap-
point. Known for work that combines thoughtful design with an
imaginative playfulness, the design team of Bill Pechet and
Stephanie Robb has an eclectic portfolio of work that includes
cemetery design, modern interpretations on the residential
“Vancouver Special’, set design and public art installations. And
now, Pechet and Robb bring us SweaterLodge, a satirical multi-
media exhibit that magnifies the everyday polar fleece sweater
and turns it into an iconic gathering space symbolic of Vancouver
urban culture. Providing visitors with a generous warm welcome,
SweaterLodge is a fresh look at Vancouver’s eco-friendly, all-
inclusive, new-age spirit that the city prides itself on.
SweaterLodge is soon to share this view of Vancouver with an
international audience, the Venice Biennale of Architecture no
less. A national juried competition chose SweaterLodge to repre-
sent Canada.

The 10th Venice Biennale of Architecture, which starts this
September 9th and runs through November 19th, will focus on
the design of sustainable cities, and the relationship between
lifestyle, architecture and urban planning. Vancouver’s
SweaterLodge makes a unique and memorable contribution to
this important discussion. Through humour and the sheer spec-
tacle of the four-story high SweaterLadge, Pechet and Robb give

us a fun and accessible entry into a dialogue about the cultural
contradictions surrounding consumerism, “green” technology
and the marketing of a city. They provide no answers, but instead
encourage us o question a bit of the taken-for-granted while
wee enjoying the chuckle.

Recycling is a main theme of SweaterLodge, symbolic of
Vancouver’s collective environmental consciousness and the
shared desire to “make Vancouver the cleanest, greenest, healthi-
est city in the world™. The SweaterLodge fabric, called Polartec
200, is made from post-consumer polar fleece which itself is
made from recycled two-litre pop bottles. Pechet and Robb esti-
mate that the 400 square metre sweater is made up of 3,150 recy-
cled bottles in all. It’s an impressive statistic that makes the envi-
ronmentalist in us feel good about the project and reminds us
that the small recycling efforts of the individual really can
become impressive on the collective level. It also serves as grand
confirmation that green technology has made impressive leaps
towards producing consumer friendly goods, taking our bits of
plastic garbage and turning it into a textile that’s warm and snug-
gly and beautiful. Amazing really.

But the enormous size of the sweater also makes us think
about the wastefulness of it all. Recycling does, as you might

'City of Vancouver, One Day program marketing slogan.






