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SweaterLodge, Canada's officlal entry for the architec-
ture portion of this year's Venlce Blennale, Is an enor-
mous tent in the shape of a pullover made from 350
square metres of bright crange polar fleece. The muttime-
dla exhlbit Is a blg, bold, warm and witty commentary on
urban culture. The blannual event, which will be celebrat-
Ing Its 10th anniversary this fall, Is one of the most prestl-
glous in the world of architecture. So why Is our Canadlan
team receiving such a chilly reception from government
funding agencles and potential corporate sponsors?
“What started off as an exciting project, and one full of
hanour, has started to feel like a punishment,” says Blll
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MIAYBE THEY CAN JUST MAKE A VEST?

But the exhibit's organizers are still about 5150,000
short. They are having an extremely difficult time, primari-
ly because most government funding agencies and private
foundations exclude architecture fram thelr mandates.

“| was so nalve when | went into this” says Greg Belle-
rby, director of the Charles H. Scott Gallary at Vancouver's
Emily Carr institute of Art and Design. Bellerhy Is co-cu-
rating the exhibit with Chris Macdonald, director of the
school of architecture at the University of British Colum-
bia. “I've ralsed a lot of money for contemporary art. |
thought there must be a community that supports archl-
tacture, hut thera is not”

" Pechet, whe oreated SweaterLodge with Stephanie Rob-

bat the Vancouver design studie Pechet and Robb.

It will cost $400,000 to build SweaterLodge and take It
to Venlce next September. The Canada Councll for the
Arts, which held the jurled competition, and Foreign Af-
fairs Canada, which has champloned Canada's participa-
tion in the event, provided one-third of the budget, Varl-
ous sponsors have contributed materials: Mountaln
Equipment Co-op, which secured the polar fleece as a do-
nation from Malden Mills; Global Mechanic, a Vancouver
fiim-production company, which Is editing a series of
short films (vignettes of the city that show how artificial
structures intersect with the natural environment) to be
projected Inside the tent; and Spot Brand Bikes, which
has donated three custom-designed bloycles that will
power digital projectors showing the films when visltors
mount up and pedal,

He links Vancouver's difficulties to the fact that many
of the major patrons of contemporary art are resldential
developers. And because they conslder the architectural
arts too closa to home, they won't touch SweaterLodge
with a 10-foot pole.

“These big developers have made milllons of dollars off
architects and they won't evan provida a dima,” Ballarby
says. “This Isn't a commercial venture. It Isn't about pro-
moting the Pechet and Robb studlo. It's about clties and
people and society and how design interacts with nature,
| keep trying to explain that architecture Is about more
than high-rise towers, but it seams to be falling on deaf
ears.”

SweaterLodge, he says, won't be golng anywhere If they
can't come up with the rest of the money. “It's a raal
shame”

— Alexandra Gil, Vancouver



